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October 2009 - Below are the most recent data from the Financial Times/Harris Poll, a monthly poll of adults 
from five countries in Europe and the U.S. The European countries include France, Germany, Great Britain, Italy, 
and Spain. 

For more information about the polls and to view the articles by the Financial Times that are based on these data, 
visit www.ft.com. For inquiries, contact Harris Interactive Corporate Communications at 212-539-9600 or 
press@harrisinteractive.net. 

Source 

This FT/Harris Poll was conducted online by Harris Interactive among a total of 6,463 adults aged 16-64 within 
France (1,151), Germany (1,033), Great Britain (1,126), Spain (1,076) and the United States (1,017), and adults 
aged 18-64 in Italy (1,060) between 30th September and 7th October 2009. 

Complete survey methodology 

This FT/Harris Poll was conducted online by Harris Interactive among a total of 6,463 adults aged 16-64 within 
France, Germany, Great Britain, Spain, and the United States and adults aged 18-64 in Italy between 30th August 
and 7th October 2009.Figures for age, sex, education, region and Internet usage were weighted where necessary 
to bring them into line with their actual proportions in the population. Propensity score weighting was used to 
adjust for respondents’ propensity to be online. 

Unweighted bases for the survey are: Total (6,463); France (1,151); Germany (1,033); Great Britain (1,126); Italy 
(1,060); Spain (1,076); and the United States (1,017). 

Weighted bases for the survey are: Total (6,463); France (1,151); Germany (1,033); Great Britain (1,126); Italy 
(1,060); Spain (1,076); and the United States (1,017). 

All sample surveys and polls, whether or not they use probability sampling, are subject to multiple sources of 
error which are most often not possible to quantify or estimate, including sampling error, coverage error, error 
associated with non-response, error associated with question wording and response options, and post-survey 
weighting and adjustments. Therefore, Harris Interactive avoids the words "margin of error" as they are 
misleading. All that can be calculated are different possible sampling errors with different probabilities for pure, 
unweighted, random samples with 100% response rates. These are only theoretical because no published polls 
come close to this ideal. 

Respondents for this survey were selected from among those who have agreed to participate in Harris Interactive 
surveys. The data have been weighted to reflect the composition of the adult populations within those countries 
that were surveyed. Because the sample is based on those who agreed to participate in the Harris Interactive 
panel, no estimates of theoretical sampling error can be calculated. 

 

These statements conform to the principles of disclosure of the National Council on Public Polls and the British Polling Council. 

http://www.ft.com/cms/s/a43554aa-9c0d-11db-9c9b-0000779e2340.html
mailto:press@harrisinteractive.net
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TABLE 1 

CLIMATE CHANGE – A CONCERN 
 “How big a threat does climate change pose to the world?” 

 
Base: All EU adults in five countries and U.S. adults  

  
  

Great  
Britain 

France Italy Spain Germany 
United 
States 

% % % % % % 

Unweighted base 1126 1151 1060 1076 1033 1017 

       

At Least Some Threat (NET) 92 96 94 98 95 89 

A Large/A Fair Amount Of 
Threat (NET) 

56 84 82 86 55 56 

A large threat 31 46 49 35 23 27 

A fair amount of threat 25 38 33 50 32 29 

Some threat 36 12 13 12 39 33 

No threat at all 8 4 6 2 5 11 

Note: Percentages may not add up to 100% due to rounding 
 
There is a consensus among Europeans on the harmful impact of climate change on the world.  More than 
90% of adults across the five largest countries in Europe and a little less in US see climate change as at 
least some threat to the world.  Almost half of Italians and French, around a third of Spaniards and Britons 
and around 1 in 4 Americans and Germans view climate change as a large threat. 
 
 

TABLE 2 
RUN UP TO COPENHAGEN 

“World governments will meet in Copenhagen soon to draw up a successor to the Kyoto protocol on climate change 
a treaty which set targets on industrialised countries for reducing greenhouse gas emissions.  How much of a 

priority should signing a new treaty be at the climate change conference in Copenhagen?” 
 

Base: All EU adults in five countries and U.S. adults 

  
  

Great  
Britain 

France Italy Spain Germany 
United 
States 

% % % % % % 

Unweighted base 1126 1151 1060 1076 1033 1017 

       

Should Be A Priority (NET) 91 95 97 99 97 86 

Top/One Of The Top Priorities 
(NET) 

60 76 89 80 70 53 

The top priority 20 34 37 26 28 14 

One of the top priorities 40 42 51 54 42 39 

A priority, but not one of the 
top priorities 

31 19 8 19 27 33 

Not a priority at all 9 5 3 1 3 14 

Note: Percentages may not add up to 100% due to rounding 
 
At least 3 in 5 Europeans and just over half of Americans believe that signing a new treaty at the climate 
change conference in Copenhagen should be a top or one of the top priorities.  Indeed, more than a third of 
adults in Italy and France, over a quarter of Germans and Spaniards and 1 in 5 Britons say it should be the 
top priority; this is significantly less in the US (14%). 
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TABLE 3 
PERSONAL REALISATION 

“Which of the following actions do you personally take to reduce your environmental impact in your day to day life?” 
 

Base: All EU adults in five countries and U.S. adults  

  
  

Great  
Britain 

France Italy Spain Germany 
United 
States 

% % % % % % 

Unweighted base 1126 1151 1060 1076 1033 1017 

       

Reduces Environmental Impact 
(NET)  

93 97 99 98 95 93 

Switch off lights around the home 77 84 78 85 61 78 

Recycle more 81 74 73 75 59 66 

Replaced regular light bulbs with 

more energy-efficient lighting (e.g. 

CFLs, LEDs) 

65 67 70 76 59 60 

Reuse things that I have instead of 

throwing them away or buying new 

items (e.g. plastic water bottles, 

grocery shopping bags) 

65 60 62 68 63 66 

Purchased energy-efficient 

appliances 
50 58 63 66 63 42 

Turn down heating/air conditioning 60 54 52 60 61 61 

Switched to paperless statements 

for my personal financial accounts 
49 37 51 41 35 45 

Purchase locally grown produce 34 39 35 29 46 35 

Drive more slowly, braking and 

accelerating more smoothly 
27 44 23 38 46 30 

Drive less/take public 

transportation or use other 

transportation 

30 36 28 42 40 25 

Switched from bottled water to 

filtered tap water 
19 48 37 46 18 32 

Purchase organic products 20 24 21 22 18 23 

Purchase used items rather than 

new 
25 18 9 11 27 31 

Avoided patronising a business 

because of their environmental 

activities (or lack thereof) 

11 22 21 10 20 10 

Take fewer lights 18 12 9 16 25 16 

Patronised a business because of 

their environmental activities 
11 20 9 9 12 11 

Purchased a hybrid or more fuel-

efficient car 
 
5 

 
7 

 
10 

 
5 

 
12 

 
11 

Other actions 9 13 13 15 13 10 

I do not take any actions to reduce 

my environmental impact in my day 

to day life 

7 3 1 2 5 7 

Note: Multiple responses allowed 
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The top 3 actions amongst Britons, French, Italians and Spaniards to reduce their environmental impact in 
their day-to-day life are switching off the lights around the home (between 77% and 85%), recycling more 
(between 73% and 81%) and replacing regular light bulbs with energy-efficient lighting (between 65% and 
76%).  In Germany, reusing things (63%), purchasing energy-efficient appliances (63%) and switching off 
the lights around the home (61%) were ranked top.  Finally, in the US adults switch off the lights around the 
home (78%), recycle more and reuse things (each at 66%) in order to reduce their environmental impact. 
 
 

TABLE 4 
CORPORATE RESPONSIBILITY 

“Thinking about actions that your employer is currently doing to reduce its environmental impact, do you think 
they…?” 

 
Base: All EU adults in five countries and U.S. adults who are full or part-time employed 

  
  

Great  
Britain 

France Italy Spain Germany 
United 
States 

% % % % % % 

Unweighted base 792 836 760 706 778 781 

       

should be doing more 44 67 57 67 48 45 

are doing just about the right 

amount 
53 32 42 31 51 53 

should be doing less 3 1 1 1 1 1 

Note: Percentages may not add up to 100% due to rounding 
 
Majorities of French, Spanish and Italian adults who are employed believe that their employer should be 
doing more to reduce its environmental impact.  Nonetheless, just over half of employed Britons, 
Americans and Germans say that their employer is doing just about the right amount on the environmental 
front. 
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TABLE 5 
EMPLOYER ACTION TOWARDS ENVIRONMENT 

 “Which of the following actions, if any, does your employer take to reduce its environmental impact?” 
 

Base: EU adults in five countries and U.S. adults who are full or part-time employed 

  
  

Great  
Britain 

France Italy Spain Germany 
United 
States 

% % % % % % 

Unweighted base 792 836 760 706 778 781 

       

Employer Takes Action To 
Reduce Its Environmental 
Impact (NET) 

78 65 72 76 70 74 

Encourages employees to 
switch off lights around the 
office 

46 36 40 50 36 39 

Encourages employees to 
turn equipment off and not 
leave on standby 

44 30 38 40 37 34 

Encourages employees to 
recycle more 

49 31 38 39 28 45 

Encourages employees to 
turn down heating/air 
conditioning 

27 16 26 31 26 23 

Installed energy efficient 
infrastructure/systems 

22 13 19 26 25 24 

Encourages employees to 

drive less/take public 

transportation or use other 

transportation 

18 11 10 14 16 15 

Awards or recognition for 
individuals/departments 
being green 

8 5 10 9 10 8 

Carbon offsetting, i.e. a 
financial instrument aimed at 
a reduction in greenhouse 
gas emissions 

8 2 5 2 7 3 

Encourages employees to 
telecommute at least one 
day a week 

6 1 4 4 3 8 

Other  9 12 14 15 17 11 

My employer does not take 
any actions to reduce its 
environmental impact 

22 35 28 24 30 26 

Note: Multiple responses allowed 
 
Looking at employers and their actions to reduce their environmental impact, 2 thirds of employed French 
and at least 7 in 10 in the other European countries and the US say that their employer take any such 
action.  Across the board, the top 3 actions are encouraging employees to switch off lights (between 36% 
and 50%), turn equipment off (between 30% and 44%) and recycle more (between 28% and 49%). 
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TABLE 6 
LEVEL OF PEOPLE CONCERN FOR ENVIRONMENT 

 “How much do you agree or disagree with the following statements? – I would pay more in taxes to cut greenhouse 
gas emissions” 

 
Base: All EU adults in five countries and U.S. adults  

  
  

Great  
Britain 

France Italy Spain Germany 
United 
States 

% % % % % % 

Unweighted base 1126 1151 1060 1076 1033 1017 

       

Agree (NET) 16 15 23 29 15 21 

Strongly agree 3 4 4 7 3 3 

Somewhat agree 13 11 18 22 12 18 

Neither agree nor disagree 27 24 28 29 24 30 

Disagree (NET) 57 61 50 42 61 48 

Somewhat disagree 19 21 19 16 22 19 

Strongly disagree 38 40 30 26 39 30 

Note: Percentages may not add up to 100% due to rounding 
 
Majorities in France, Germany and Britain, half of Italians and a plurality in the US and Spain all disagree 
that they would pay more in taxes to cut greenhouse gas emissions. 
 
 

TABLE 7 
LEVEL OF PEOPLE CONCERN FOR ENVIRONMENT 

 “How much do you agree or disagree with the following statements? – I would like the products I buy to have labels 
informing me about the amount of carbon emitted in the course of their production.” 

 
Base: All EU adults in five countries and U.S. adults  

  
  

Great  
Britain 

France Italy Spain Germany 
United 
States 

% % % % % % 

Unweighted base 1126 1151 1060 1076 1033 1017 

       

Agree (NET) 40 65 60 63 56 41 

Strongly agree 12 30 26 36 20 12 

Somewhat agree 28 35 35 27 36 29 

Neither agree nor disagree 44 25 27 29 27 35 

Disagree (NET) 16 10 13 8 17 24 

Somewhat disagree 7 5 9 4 7 10 

Strongly disagree 9 5 5 4 10 13 

Note: Percentages may not add up to 100% due to rounding 
 
Majorities in France, Spain, Italy and Germany, as well as a plurality in the US would like the products they 
buy to have labels informing them about the amount of carbon emissions produced during their 
production.  In Britain opinions are divided; 44% are neutral to the idea, while 40% said they agree. 
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TABLE 8 
PEOPLE PERSPECTIVE ON GREEN PRODUCT AND SERVICES 

“Which of the following statements best describes your perspective on products or services advertised as having a 
lower environmental impact (i.e. “green”)? 

 
Base: All EU adults in five countries and U.S. adults 

  
  

Great  
Britain 

France Italy Spain Germany 
United 
States 

% % % % % % 

Unweighted base 1126 1151 1060 1076 1033 1017 

       

Seeks Out Green Products 
(NET) 

80 78 91 78 86 81 

Seeks Out Green Products 
Even If Have To Pay More 
(NET) 

20 23 32 19 28 21 

I seek out green products 
no matter the additional 
cost 

3 2 7 4 2 1 

I seek out green products 
even if I have to pay a lot 
extra 

1 * 1 1 2 2 

I seek out green products 
even if I have to pay a little 
extra 

15 21 23 13 24 18 

I seek out green products as 
long as the cost is the same 

30 33 35 36 37 33 

Seeks Out Green Products 
Only If Save Them Money 
(NET) 

31 22 25 23 21 26 

I seek out green products 
only if they save me at 
least a little money 

16 15 16 17 12 13 

I seek out green products 
only if they save me a lot of 
money 

15 6 8 6 9 13 

I do not seek out green 
products, no matter the cost 
or savings 

20 22 9 22 14 19 

Note: Percentages may not add up to 100% due to rounding; * indicates less than 0.5% 
 
Whilst the vast majority of European adults in the 5 biggest countries and the US say that they seek out 
green products, opinions are divided as to whether they would still do so if they had to pay more for these.  
In Britain, the US and Spain adults said they seek out green products only if they save them money at a 
higher proportion than those who seek them even if they have to pay more (31% v 20%, 26% v 21% and 
23% v 19% respectively).  In the other countries, the opposite applies (with the difference ranging from 1% 
to 7% within each country). 
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TABLE 9 
WHOSE RESPONSIBILITY IS IT? 

 “Who do you think should take the most responsibility for combating climate change?” 
 

Base: All EU adults in five countries and U.S. adults  

  
  

Great  
Britain 

France Italy Spain Germany 
United 
States 

% % % % % % 

Unweighted base 1126 1151 1060 1076 1033 1017 

       

Governments 24 18 33 27 20 9 

Businesses 10 19 8 7 17 10 

Individuals 10 2 9 6 5 13 

Non-government 
organisations 

1 1 * 1 * 3 

All of the above should have 
equal responsibility 

53 58 48 59 57 62 

Other organisation 2 2 1 1 1 3 

Note: Percentages may not add up to 100% due to rounding; * indicates less than 0.5% 
 
Majorities in the US, Spain, France, Germany and Britain and almost half of Italians believe that 
governments, businesses, individuals and non-government organisations should have equal responsibility 
for combating climate change.  1 in 3 Italians, around a quarter of Spaniards and Britons and 1 in 5 
Germans believe governments should take the most responsibility.  In France, 1 in 5 adults believe it is 
businesses, while in the US 13% say it is individuals who should take the most responsibility. 
 
 

TABLE 10 
COUNTRYWISE CONTRIBUTION TO EMISSIONS 

“How much do you agree or disagree with the following statements? - Since China is the biggest carbon emitter 
they should cut its emissions the most.” 

 
Base: All EU adults in five countries and U.S. adults  

  
  

Great  
Britain 

France Italy Spain Germany 
United 
States 

% % % % % % 

Unweighted base 1126 1151 1060 1076 1033 1017 

       

Agree (NET) 63 80 75 72 76 63 

Strongly agree 26 42 43 45 36 24 

Somewhat agree 37 38 32 27 40 38 

Neither agree nor disagree 29 15 16 21 18 31 

Disagree (NET) 8 5 9 7 6 7 

Somewhat disagree 6 4 6 4 4 4 

Strongly disagree 2 2 3 4 2 3 

Note: Percentages may not add up to 100% due to rounding 
 
Nearly 2 in 3 adults in Britain and the US agree that China is the biggest carbon emitter and as such they 
should cut its emissions the most.  The proportion of those who agree with the same statement rises to 3 
quarters in Germany, Italy and Spain, while in France it reaches a staggering 80%. 
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TABLE 11 
COUNTRYWISE CONTRIBUTION TO EMISSIONS 

 “How much do you agree or disagree with the following statements? – The US should make the most emissions 
cuts.” 

  
Base: All EU adults in five countries and U.S. adults 

  
  

Great  
Britain 

France Italy Spain Germany 
United 
States 

% % % % % % 

Unweighted base 1126 1151 1060 1076 1033 1017 

       

Agree (NET) 51 68 70 67 70 26 

Strongly agree 17 31 30 38 28 7 

Somewhat agree 34 36 40 29 42 19 

Neither agree nor disagree 41 24 22 25 24 42 

Disagree (NET) 9 8 7 8 6 32 

Somewhat disagree 6 5 5 5 4 18 

Strongly disagree 3 3 3 3 2 15 

Note: Percentages may not add up to 100% due to rounding 
 
7 in 10 Italians and Germans and 2 in 3 French and Italians agree that the US should make the most 
emission cuts.  In Britain it is just over half who agree with this assertion, whereas in the US 2 in 5 are 
neutral and 1 in 3 disagree with it. 
 
 

TABLE 12 
COUNTRYWISE CONTRIBUTION TO EMISSIONS 

 “How much do you agree or disagree with the following statements? – When compared to other Western nations, 
Europe is leading the fight against climate change.” 

  
Base: All EU adults in five countries and U.S. adults 

  
  

Great  
Britain 

France Italy Spain Germany 
United 
States 

% % % % % % 

Unweighted base 1126 1151 1060 1076 1033 1017 

       

Agree (NET) 38 63 39 41 63 26 

Strongly agree 8 16 10 13 18 7 

Somewhat agree 30 47 29 28 45 19 

Neither agree nor disagree 52 31 46 49 30 63 

Disagree (NET) 10 6 14 10 8 12 

Somewhat disagree 9 4 12 8 5 7 

Strongly disagree 2 2 3 3 2 4 

Note: Percentages may not add up to 100% due to rounding 
 
63% of French and Germans believe that Europe is leading the fight against climate change.  In the other 
European countries around 2 in 5 adults agree with this, while half of them are neutral.  In the US nearly 2 
in 3 are neutral, with a quarter agreeing with the statement.  



 

  10 

TABLE 13 
COUNTRYWISE CONTRIBUTION TO EMISSIONS 

 “How much do you agree or disagree with the following statements? – Developing  countries have not caused as 
much climate change, so developed countries should be prepared to give more aid to them to deal with the 

consequences.” 
  
Base: All EU adults in five countries and U.S. adults 

  
  

Great  
Britain 

France Italy Spain Germany 
United 
States 

% % % % % % 

Unweighted base 1126 1151 1060 1076 1033 1017 

       

Agree (NET) 31 52 54 53 51 20 

Strongly agree 7 15 15 23 13 4 

Somewhat agree 24 36 39 30 38 16 

Neither agree nor disagree 42 32 27 30 32 40 

Disagree (NET) 27 17 19 17 17 39 

Somewhat disagree 17 10 13 12 10 23 

Strongly disagree 9 6 6 5 7 17 

Note: Percentages may not add up to 100% due to rounding 
 
In Italy, Spain, France and Germany, just over half of adults agree that developed countries should be 
prepared to aid the developing ones deal with the consequences of the climate change as they have not 
been responsible for as much of an impact.  In Britain and the US, 2 in 5 adults are neutral, with 3 in 10 and 
1 in 5 respectively saying that they agree. 
 
 

TABLE 14 
COUNTRYWISE CONTRIBUTION TO EMISSIONS 

 “How much do you agree or disagree with the following statements? – If China and India do not make emissions 
cuts, other countries should not have to either.” 

  
Base: All EU adults in five countries and U.S. adults 

  
  

Great  
Britain 

France Italy Spain Germany 
United 
States 

% % % % % % 

Unweighted base 1126 1151 1060 1076 1033 1017 

       

Agree (NET) 16 14 14 25 10 17 

Strongly agree 6 5 4 10 3 10 

Somewhat agree 10 9 10 15 7 8 

Neither agree nor disagree 34 15 19 25 19 28 

Disagree (NET) 50 71 67 50 71 55 

Somewhat disagree 23 26 22 18 29 25 

Strongly disagree 27 45 45 32 42 30 

Note: Percentages may not add up to 100% due to rounding 
 
At least half of adults in all 5 European countries and the US disagree that if China and India do not make 
emissions cuts, other countries should not have to either.  In Italy this proportion rises to 2 thirds, while in 
France and Germany to 7 in 10. 
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TABLE 15 
COUNTRYWISE CONTRIBUTION TO EMISSIONS 

 “How much do you agree or disagree with the following statements? – If there is no agreement in the climate 
change conference in Copenhagen in December, the world will be in a worse position for dealing with climate 

change.” 
  
Base: All EU adults in five countries and U.S. adults 

  
  

Great  
Britain 

France Italy Spain Germany 
United 
States 

% % % % % % 

Unweighted base 1126 1151 1060 1076 1033 1017 

       

Agree (NET) 51 64 65 67 63 45 

Strongly agree 18 27 29 33 25 17 

Somewhat agree 33 38 35 34 37 27 

Neither agree nor disagree 38 27 25 27 29 37 

Disagree (NET) 11 9 10 6 8 18 

Somewhat disagree 7 5 7 3 5 7 

Strongly disagree 4 4 4 3 2 11 

Note: Percentages may not add up to 100% due to rounding 
 
More than half of adults in all 5 European countries believe that if there is no agreement in the climate 
change conference in Copenhagen in December, the world will be in a worse position for dealing with 
climate change.  In the US the proportion of adults who agree with this is lower (45%). 
 
 

TABLE 16 
COUNTRYWISE CONTRIBUTION TO EMISSIONS 

 “How much do you agree or disagree with the following statements? – Developed countries, such as the US and 
EU member states, should help fund developing countries, such as China, in their efforts to reduce emissions.” 

  
Base: All EU adults in five countries and U.S. adults 

  
  

Great  
Britain 

France Italy Spain Germany 
United 
States 

% % % % % % 

Unweighted base 1126 1151 1060 1076 1033 1017 

       

Agree (NET) 31 37 39 58 42 23 

Strongly agree 7 13 13 28 12 6 

Somewhat agree 24 25 26 30 30 18 

Neither agree nor disagree 39 28 29 26 32 32 

Disagree (NET) 29 35 33 15 26 44 

Somewhat disagree 17 20 18 10 16 19 

Strongly disagree 13 15 14 6 10 26 

Note: Percentages may not add up to 100% due to rounding 
 
The majority of Spaniards and a plurality of Germans, Italians and French all agree that developed 
countries should help fund developing countries in their efforts to cut down on emissions.  In Britain the 
plurality is neutral to this assertion, while in the US the plurality disagrees with this. 
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TABLE 17 – NOVEMBER 2006 
OPINION ON DEPENDENCE ON FOREIGN ENERGY IMPORTS 

 “Do you believe [the UK/France/Italy/Spain/Germany] needs to reduce the amount of oil and natural gas that it 
imports from foreign energy sources?” 

 
Base: All EU adults in five countries 

  
  

Great  
Britain 

France Italy Spain Germany 

% % % % % 

Unweighted base 1039 1125 1089 1007 1086 

      

Yes 67 47 72 48 39 

No 11 25 13 22 34 

Not sure 22 28 15 30 27 

Note: Percentages may not add up to 100% due to rounding 
 
 

TABLE 18 – OCTOBER 2009 
OPINION ON DEPENDENCE ON FOREIGN ENERGY IMPORTS 

 “Do you believe [the UK/France/Italy/Spain/Germany/the US] needs to reduce the amount of oil and natural gas 
that it imports from foreign energy sources?” 

 
Base: All EU adults in five countries and U.S. adults 

  
  

Great  
Britain 

France Italy Spain Germany 
United 
States 

% % % % % % 

Unweighted base 1126 1151 1060 1076 1033 1017 

       

Yes 66 50 71 52 43 83 

No 9 17 9 10 28 5 

Not sure 25 33 20 37 29 12 

Note: Percentages may not add up to 100% due to rounding 
 
No significant changes to opinions of Europeans since November 2006 are reported as to whether their 
country needs to reduce the amount of oil and natural gas that it imports from foreign energy sources.  In 
the US the proportion of adults who believe their country should reduce this is significantly higher (83%) 
than in Europe. 
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TABLE 19 – NOVEMBER 2006 
INCREASING DEPENDENCE ON RUSSIA FOR ENERGY 

“Do you believe that Russia will be a reliable supplier for gas and oil for [the UK/France/Italy/Spain/Germany] in the 
future?” 

  
Base: All EU adults in five countries 

  
  

Great  
Britain 

France Italy Spain Germany 

% % % % % 

Unweighted base 1039 1125 1089 1007 1086 

      

Yes 15 23 24 19 24 

No 44 36 37 22 33 

Not sure 41 41 40 59 43 

Note: Percentages may not add up to 100% due to rounding 
 
 

TABLE 20 – OCTOBER 2009 
INCREASING DEPENDENCE ON RUSSIA FOR ENERGY 

“Do you believe that Russia will be a reliable supplier for gas and oil for [the UK/France/Italy/Spain/Germany/the 
US] in the future?” 

  
Base: All EU adults in five countries and U.S. adults 

  
  

Great  
Britain 

France Italy Spain Germany 
United 
States 

% % % % % % 

Unweighted base 1126 1151 1060 1076 1033 1017 

       

Yes 10 22 27 24 26 11 

No 47 34 30 19 46 41 

Not sure 43 45 43 56 28 48 

Note: Percentages may not add up to 100% due to rounding 
 
In Italy the proportion of adults who believe that Russia will be an unreliable supplier for oil and gas for 
their country in the future has significantly dropped by 7% since November 2006, while in Germany the 
same proportion has increased by 13%.  In the US 2 in 5 adults believe that Russia will be an unreliable 
supplier. 
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TABLE 21 
GREATEST THREAT TO GLOBAL STABILITY 

“Which one, if any, of the following countries do you think is the greatest threat to global stability?” 
  
Base: All EU adults in five countries and U.S. adults  

  
  

Great  
Britain 

France Italy Spain Germany 
United 
States 

% % % % % % 

Unweighted base 1126 1151 1060 1076 1033 1017 

       

Iran 26 42 40 24 27 31 

China 12 22 24 19 21 18 

US 20 7 6 22 13 8 

North Korea 17 8 6 10 14 23 

Iraq 8 9 13 10 9 7 

Russia 2 2 2 2 4 2 

Israel 1 1 * * 1 * 

Afghanistan * * * * 1 * 

Pakistan 1 * * - * * 

No one country – all are a 
threat 

* * - * - * 

France - * - - - - 

Middle East (country not 
specified) 

- - - - - * 

Morocco - - * - - - 

No country – terrorist 
organisations 

- * - - - * 

India - - * - - * 

No country – religious 
fundamentalists are the 
biggest threat 

- - - * - * 

Turkey * - - - - - 

Syria - - - - - * 

Other * * * * - * 

None 12 6 8 14 10 8 

Not sure/not stated/not 
answered/refused 

* 1 - * * 1 

Note: Percentages may not add up to 100% due to rounding; * indicates less than 0.5%; “-“ indicates no response 
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