PLANTS, DECOR AND FURNITURE AMONG THE ITEMS OFFICE WORKERS
ADMIT TO STEALING, NEW SURVEY FINDS

New Survey Commissioned by Leading Lawyer Directory LexisNexis
Martindale-Hubbell’s lawyers.com Reveals Prevalence of Office Theft

May 1, 2006, New York, New York — Employers might want to lock up the supply cabinet
before leaving the office if they want to find it stocked when they return.

Turns out the majority of office workers (58%) have taken office supplies for their personal use,
according to a new survey conducted by Harris Interactive® and commissioned by LexisNexis
Martindale-Hubbell’s [http://www.martindale.com] lawyers.com [http://www.lawyers.com], the
most comprehensive and trustworthy online resource for finding lawyers.

Among those who admit to taking office supplies for personal use, the most commonly stolen
office supplies include pens/pencils (77%), followed by self-adhesive “sticky” notes (44%) and
paper clips (40%). Some employees (2%) are even taking decorations like plants, paintings and
office furniture (2%).

“People often forget that workplace resources are not their own and are actually considered
company property,” said attorney Alan Kopit, legal editor of lawyers.com
[http://www.lawyers.com]. “We are not just talking about pens and paper here, employees are
also stealing expensive things too like computers, software and books.

“Americans should be aware that they are putting themselves at potential risk of termination and
could possibly face legal consequences.” Kopit suggests employees review their office policy and
be sure to alter their behavior to abide by the regulations.

Employee theft costs small businesses billions of dollars a year, because in addition to pens and
paper, employees are also stealing resources directly related to the productivity of the business,
like classified information, patents, corporate contacts, case studies, and periodicals. “Business
owners need to evaluate the current policies and employee practices and if necessary institute new
systems to eliminate the risk to the business,” said Kopit.

For more information about the implications of office theft, consult an attorney or visit
www.lawyers.com.

About the Survey

Harris Interactive® fielded the online survey on behalf of Lawyers.com between March 31 and
April 4, 2006 among a nationwide sample of 2,364 U.S. adults 18 years of age or older. The data
were weighted to be representative of the total U.S. adult population on the basis of region, age
within gender, education, household income, race/ethnicity and propensity to be online. In theory,
with a probability sample of this size, one can say with 95 percent certainty that the results for the
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overall sample of adults have a sampling error of plus or minus 3 percentage points. Sampling
error for the sub-samples of current and previous office workers (1,652) and office workers who


http://www.martindale.com/
http://www.lawyers.com/

have taken office supplies for personal use (1,000) is higher and varies. This online sample is not
a probability sample.

About LexisNexis Martindale-Hubbell's Lawyers.com

Martindale-Hubbell's Lawyers.com (www.lawyers.com), from LexisNexis, is the leading lawyer
directory on the Web, providing consumers and small businesses access to a free database of
more than 440,000 attorneys and law firms nationwide. Lawyers.com helps site visitors make a
fast, informed decision when choosing a lawyer. More than one

million searches per month are conducted at lawyers.com by consumers and business people in
search of the right lawyer for their needs.

About LexisNexis

LexisNexis® (www.lexisnexis.com) is a leading provider of information and services solutions, including
its flagship Web-based Lexis® and Nexis® research services, to a wide range of professionals in the legal,
risk management, corporate, government, law enforcement, accounting and academic markets. A member
of Reed Elsevier Group plc [NYSE: ENL; NYSE: RUK] (www.reedelsevier.com), the company does
business in 100 countries with 13,000 employees worldwide.

About Harris Interactive®

Harris Interactive Inc. (www.harrisinteractive.com), based in Rochester, New York, is the 13"
largest and the fastest-growing market research firm in the world, most widely known for The
Harris Poll® and for its pioneering leadership in the online market research industry. Long
recognized by its clients for delivering insights that enable confident business decisions, the
Company blends the science of innovative research with the art of strategic consulting to deliver
knowledge that leads to measurable and enduring value.

Harris Interactive serves clients worldwide through its United States, Europe
(www.harrisinteractive.com/europe) and Asia offices, its wholly-owned subsidiary Novatris in
Paris, France (www.novatris.com), and through an independent global network of affiliate market
research companies.
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