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Fewer U.S. Adults are e
Making New Year's

Resolutions, According
to the Latest WSJ.com/
Harris Interactive Study

A new Wall Street Journal Online/Harris Interactive Health-Care Poll shows that
fewer U.S. adults made New Year’s resolutions for 2008 than they did for 2007.
More than one-third (39%) of U.S. adults say they made at least one New Year’s
resolution for 2008, compared to 44 percent who did so for 2007 and 48 percent
for 2006. The study also shows that both men and women were just as likely to
make New Year’s resolutions, with 39 percent of men and 40 percent of women
indicating that that they made a resolution for 2008.

These are some of the results of an online survey of 3,071 U.S. adults conducted
by Harris Interactive between January 24 and 28, 2008 for the Wall Street Journal
Online’s Health Industry Edition.

The most common 2008 New Year’s resolutions appear to have been made for the
benefit of one’s physical fitness. About one-quarter of adults made resolutions to
exercise more frequently (23%), lose weight (22%) and eat a healthier diet or less
food (21%). Fewer adults made resolutions to get more sleep (12%), stop smoking
(5%), participate in stress-relief activities (5%), take medications as prescribed
(3%) and consume less alcohol (2%).

Some resolutions proved to be harder than others to achieve. While many who
resolved to take their medications as prescribed (68%), consume less alcohol (60%)
and eat healthier or less food (55%) were successful, only twenty nine percent of
those who resolved to stop smoking were successful, and only about one quarter
(27%) of those who vowed to get more sleep did so. Men are more likely than
women to say that they were successful in taking their medications as prescribed
(70% vs. 65%), eating a healthier diet or less food (68% vs. 44%), exercising more
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EDITOR frequently (54% vs. 38%), participating in stress-relief activities (51% vs. 37%), los-
ing weight (52% vs. 38%) and getting more sleep (31% vs. 23%). Women are more
Tracey McNerney likely than men (31% vs. 27%) to say that they were successful in quitting smoking.

585.214.7756

. . Katherine Binns, President of the Health Care Division at Harris Interactive, said
tmcnerney@harrisinteractive.com

“It is interesting to note that the time honored tradition of making New Year’s res-
olutions that target health related concerns seems to be falling to the wayside, even
though many adults indicated that they needed to lose weight, didn’t get enough
sleep, or ate an unhealthy diet in 2007. But those who did make that resolution
indicated some degree of success, which is encouraging in the age of fast food.”

@ Interactiver

HEALTHCARE RESEARCH
The Harris Poll® peoPLE



mailto:tmcnerney@harrisinteractive.com

7 | Volume

2 | lIssue
February 12
2008

Table 1

People’s Health Habits in 2007
“Thinking about 2007, did any of the following items describe you personally at that
time? Please select all that apply.”

ﬁ Base: All adults
p— 2006 2007
All All
O Adults Males | Females Adults Males | Females
‘ : I % % % % % %
Needed to lose weight 60 52 67 56 49 62
@ Didn't get enough sleep 56 54 58 52 49 55
Ate an unhealthy diet or 50 49 51 " 37 47
; I ate too much food
Exercised strenuously
w fewer than 4 days 39 40 38 43 45 M
per week
Didn't relax enough
or take enough time 29 27 30 31 29 32
off work
\ Smoked on 19 18 20 21 16 %
a regular basis
L Consumed more
than 2 alcoholics " 14 8 10 " 10
H drinks per day
Failed to take
medications as 10 8 12 10 8 1
instructed by my doctor
D None of these 10 12 8 12 14 10
Z Note: Multiple-response question.
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Table 2

Prior Experience Making New Year's Resolutions
“Did you make any New Year's resolutions /ast yearto be accomplished
in (2005/2006/2007)?"

Base: All adults

Resolutions for 2005 Resolutions for 2006 Resolutions for 2007

All All All
Adults Males | Females Adults Males | Females Adults Males | Females

% % % % % % % % %

Made a New
Year's Resolution
in the prior year
(NET)

Ly 36 46 37 31 43 36 36 36

Exercise more % 23 29 21 17 24 20 21 18

frequently

Lose weight 25 18 32 21 16 26 21 18 23
Eat a healthier

diet or eat 24 20 28 19 13 24 18 18 18
less food

Get more sleep 1 1" " 9 8 1" 8 10 7
Stop smoking 6 6 6 5 5 4 5 4 6

Participate in
stress-relief

activities such 5 8 7 4 & 5 4 3 4
as yoga or
meditation

Take my
medications as
prescribed by
my doctor

Consume less
alcohol

Other 4 4 3 6 5 7 4 5 4
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| did not make

any New Year's
resolutions for
prior year

59 64 54 63 69 57 64 64 64

Note: Multiple-response question.
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Table 3
New Year's Resolutions for This Year
“What New Year's resolutions, if any, have you made for (2006/2007/2008)?"

Base: All adults

Resolutions for 2006 Resolutions for 2007 Resolutions for 2008

All All All
Adults Males | Females Adults Males | Females Adults Males | Females

% % % % % % % % %

Made a New
Year's Resolution

. 48 43 52 44 38 50 39 39 40
for this year

(NET)

Exercisemore | 45 | 50 | 39 | 96 | 21 | 31 | 23 | 2 | 23
frequently

Lose weight 29 | 2 |35 | 27| 2| 2| 22|23

Eat a healthier
diet or eat less 29 24 33 26 22 30 21 21 21

food
Get more sleep 15 13 17 15 1 18 12 14 "
Stop smoking 6 7 6 5 5 6 5 5 6

Participate in
stress-relief

activities such 6 4 8 5 3 8 5 5 4
as yoga or
meditation

Take my
medications as
prescribed by
my doctor

Consume less
alcohol

Other 7 6 8 8 7 8 6 4 7
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| have not made
any New Year's
resolutions for
this year

52 57 48 56 62 50 61 61 60

Note: Multiple-response question.
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Table 4

Success With Prior New Year's Resolutions
“Which resolutions for 2005/2006/2007 would you say you succeeded in?”

Base: Made a particular New Year's resolution for the prior year [variable base]

2005 2006 2007

Total | Males |Females| Total | Males |Females| Total | Males | Female

% % % % % % % % %

Take my
medications as
prescribed by my
doctor

52 59 48 60 67 56 68 10 65

Eat a healthier
diet or eat less 50 55 46 48 40 52 55 68 44
food

Exercise more

43 47 40 39 46 35 46 54 38
frequently

Participate in
stress-relief

activities such 42 54 37 36 55 27 42 51 37
as yoga or
meditation

Consume less 2 | 2 4 56 47 65 60 n 43

alcohol

Lose weight 36 36 36 34 31 36 44 52 38
Get more sleep 32 36 28 23 26 20 2] 31 23
Stop smoking 24 27 22 37 44 29 29 27 31
Other 68 80 53 56 49 61 55 63 47
None 32 27 36 36 38 35 18 14 21
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Note: Multiple-response question.
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Downloadable PDFs of Wall Street Journal Online/Harris Interactive Health-Care

Polls are posted ar hitp://www. harrisinteractive.com/news/newsletters_wsj.asp.

Methodology

Harris Interactive conducted this online survey within the United States between
January 24 and 28, 2008 among a national cross section of 3,071 adults age 18
and over. Figures for age, gender, race/ethnicity, education, income and region
were weighted where necessary to align with population proportions. Propensity
score weighting was also used to adjust for respondents' propensity to be online.

All sample surveys and polls, whether or not they use probability sampling, are
subject to multiple sources of error which are most often not possible to quantify
or estimate, including sampling error, coverage error, error associated with nonre-
sponse, error associated with question wording and response options, and post-sur-
vey weighting and adjustments. Therefore, Harris Interactive avoids the words
“margin of error” as they are misleading. All that can be calculated are different
possible sampling errors with different probabilities for pure, unweighted, random
samples with 100% response rates. These are only theoretical because no published
polls come close to this ideal.

Respondents for this survey were selected from among those who have agreed to
participate in Harris Interactive surveys. The data have been weighted to reflect the
composition of the U.S. adult population. Because the sample is based on those
who agreed to be invited to participate in the Harris Interactive online research
panel, no estimates of theoretical sampling error can be calculated.

About The Wall Street Journal Online

The Wall Street Journal Online at WSJ.com, published by Dow Jones & Company
(www.dowjones.com), is the largest paid subscription news site on the Web with
one million subscribers worldwide. Launched in 1996, WSJ.com attracts a rapidly
growing audience of industry leaders and influentials. The award-winning site pro-
vides in-depth business news and financial information 24 hours a day, including
breaking business and technology news and analysis from around the world. It
draws on the Dow Jones network of nearly 1,900 business and financial news staff
— the largest network of business and financial journalists in the world.
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For more information, please

contact us at:
877.919.4765
or visit our healthcare webpage
www.harrisinteractive.com/healthcare

Media inquiries, contact:
Tracey McNerney 585.214.7756
tmcnerney@harrisinteractive.com

©2008, Harris Interactive Inc. All rights reserved.
Other product and/or company names used herein
are trademarks of their respective owners.
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About Harris Interactive

Harris Interactive is one of the largest and fastest-growing market research firms in
the world. The company provides innovative research, insights and strategic advice
to help its clients make more confident decisions which lead to measurable and
enduring improvements in performance. Harris Interactive is widely known for
The Harris Poll, one of the longest running, independent opinion polls and for
pioneering online market research methods. The company has built what it
believes to be the world’s largest panel of survey respondents, the Harris Poll
Online®™. Harris Interactive serves clients worldwide through its North American,
European and Asian offices, and through a global network of independent market
research firms. More information about Harris Interactive may be obtained at
www.harrisinteractive.com.

To become a member of the Harris Poll Online and be invited to participate in
online surveys, register at www.harrispollonline.com.

To Subscribe

Please submit your contact information online at
heep://www.harrisinteractive.com/news/healthcaresubscribe.asp.

To Unsubscribe

Please send an email to newsletters@harrisinteractive.net requesting
to be removed from this newsletter distribution list.
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