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UNDERSTANDING & MONITORING YOUTH BRAND PREFERENCES
AND OEM VEHICLE & AFTERMARKET PURCHASE BEHAVIOR
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IN-DEPTH YOUTH

MARKET INTELLIGENCE HOW MUCH INFLUENCE DO YOUNG
ADULTS AND TEENS EXERT ON THEIR
FAMILY’S VEHICLE PURCHASE DECISION?

HOW ARE BRAND PREFERENCES FORMED
WITH YOUNG ADULTS AND TEENS?

WHAT ROLE DO PARENTS PLAY IN
A YOUNG ADULT'S VEHICLE
PURCHASE DECISION?




AUTOYOUTH KEY FINDINGS

SPECIALIZED CUSTOMIZATION
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