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A Record Number of Americans (88%)say the Reputation of Corporate America
|l s ANot Goodo or ATerribleo, but the Public
on Building Their Reputations with fiExcellen

Johnson & Johnson reclaims top spot from Google, recording the highestindividual
company score since 2001 and ranking in the top 5 with 5 of the 6 reputation dimensions.

Overall, more companies received RQ scores of 80 pts or above in 2008 than in the past 8
years. It appears that those organizations taking an active role affecting and managing
their reputation are seeing positive results, while those who are not continue to see their
reputation decline.
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Bottom tier brands consisting of companiesin the financial and
auto industries have significantly weaker reputations.

Sony had one of the biggest improvements in rank moving from a
sixteenth-place ranking in 2007 to a third-place ranking in 2008 with
an RQ of 81.71.

New to the 60 companies measured in 2008, Amazon.com placed sixth
with an RQ of 80.13 and placed among the top 5 on 2 of the 6 reputation
dimensions (Emotional Appeal and Vision & Leadership).

AlG placed last on the 60 most visible list with an RQ score of 43.78. This was the
lowest RQ score since 2005 when Enron had an RQ of 30.05.

Companies such as Intel, FedEx, and UPS that were consistently on the 60 most visible
list and regularly in the top ten companies of reputation, did not make it this year due to the
high negative visibility of several financial institutions.

Among companies measured in 2007 and 2008, 8 saw significant improvements in their
reputation, with the largest improvement being Wal-Mart (4.67 points) and Sony (4.21
points).

I Similarly, among companies measured in 2007 and 2008, 8 saw significant declines
in their reputation with General Motors and Chrysler showing the biggest drops in RQ
score (10.54 and 9.88 points respectively).
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The Annual RQ 2008
__The Reputations of the Most Visible Companies

Rank 1-15 RQ Rank 16 - 30 RQ Rank 31 - 45 RQ Rank 46 - 60 RQ
1. Johnson & Johnson 82.39 16. Pepsico 76.86 31. McDonald's 71.84 46. Sprint Corporation 63.63
2.  Google 81.89 17. Lowe's 76.84 32. BestBuyCo. 70.71 47. Bank of America Corporation 62.64
3. SonyCorporation 81.71 18. Whole Foods Market 76.77 33. J.C.PenneyCompany 70.62 48. Comcast Corporation 60.50
4. The Coca-Cola Company 80.63 19. Honda Motor Co. 76.58 34. AT&T Inc. 70.47 49. JPMorgan Chase* 60.01
5. Kraft Foods Inc. 80.54 20. Southwest Airlines 75.50 35. American Express* 69.96 50. Wachovia* 59.47
6. amazon.com* 80.13 21. Costco 75.38 36. Wal-Mart Stores 69.62 51. Ford Motor Company 58.49
7. Microsoft Corporation 79.77 22. Hewlett-Packard 74.97 37. Starbucks Corporation 69.12 52. ExxonMobil Corporation 57.84
8. General Mills 79.65 23. Target Corporation 74.79 38. State Farm Insurance 67.62 53. Merrill Lynch* 54.86
9. 3MCompany 79.63 24. Home Depot 7477 39. Royal Dutch/Shell 67.03 54. Citgo Oil 54.83
10. Toyota Motor Corporation 78.82 25. Dell, Inc. 74.25 40. Wells Fargo & Company 66.93 55. Citigroup* 54.77
11. Berkshire Hathaway Inc. 78.79 26. General Electric Company 74.22 41. BP 66.67 56. Washington Mutual* 53.57
12. The Procter & Gamble 78.69 27. IBMCorporation 73.85 42. Allstate Corporation 66.06 57. Chrysler 53.27

Company
13. The WaltDisneyCompany 78.44 28. Nike 73.51 43. Sears Holdings Corporation  64.96 58. General Motors Corporation ~ 52.43
14. Apple Computer 77.75 29. The Boeing Company 73.50 44. Chewvron Corporation 64.78 59. Halliburton Company 51.19
15. Unilever 77.12 30. Verizon Communications 73.44 45. Time Warner, Inc. 64.27 60. AIG* 43.78

*=New to RQ 2008 Study and/ornot measured in the RQ 2007
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Corporate Leaders on the Six Reputational Dimensions 2008

’ Emotional Appeal Financial Performance Products & Services

1. Johnson & Johnson  84.03 1. Johnson & Johnson  83.10 1. Sony 86.32
2. Kraft Foods 83.33 2. Berkshire Hathaway 82.92 2. Johnson & Johnson  85.70
3. amazon.com 82.32 3. Coca-Cola 82.79 3. 3M Company 85.45
4., Sony 82.26 4, Microsoft 82.55 4. Google 83.80
5. General Mills 81.82 5. Google 82.48 5. Kraft Foods 83.72
Social Responsibility Vision & Leadership Workplace Environment

1. Whole Foods Market 80.18 1. Berkshire Hathaway 84.77 1. Google 83.63
2. Johnson & Johnson  79.87 2. Google 83.81 2. Johnson & Johnson 81.14
3. Coca-Cola 77.75 3. Microsoft 82.17 3. Sony 80.34
4. Walt Disney 77.71 4. Coca-Cola 82.06 4. Microsoft 80.15
5. Microsoft 77.58 5. amazon.com 81.87 5. Kraft Foods 79.56

Base: Familiar with [COMPANY]




The big 3 automakers lead the list of companies with the largest decrease in
RQ score from2007 to 2008.

8 ReputationiIncreases 8 Reputation Decreases
(Based on the 52 companies measured in both 2007 and 2008) (Based on the 52 companies measured in both 2007 and 2008)
_ Rank
RQ Rating Rank Company RQ Rating
Company Change change ;007 2008
9 2007 2008

1. Wal-Mart Stores 4.67 44 36 1.  General Motors Corporation -10.54 52 58
2. Sony Corporation 4.21 16 3 2. Chrysler -9.88 51 57
3.  AT&TInc. 3.94 41 34 3. Ford Motor Company -4.09 54 51
4. Unilever 3.92 29 15 4.  Wells Fargo & Company -3.91 36 40
5.  Royal Dutch/Shell 3.25 48 39 5.  Starbucks Corporation -3.84 32 37
6. Nike 2.42 35 28 6. Best Buy Co. -2.42 30 32
7.  Chewron Corporation 2.15 53 44 7.  Honda Motor Co. -2.34 9 19
8.  Halliburton Company 2.13 60 59 4 8. Hewlett-Packard -2.20 17 22
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Six companies edge over the 80.0 RQ Index score this year, while only 1
company (down from last year) fails to pass the 50.0 threshold.

Number of Companieswith RQ Above 80.02001-2008

The number of companieswith RQs abov e 75.0has
decreased from 2007 to 2008, after increasing last year
for the first time.

6 Companies
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Number of Companieswith RQ <50.0 2001-2008
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The number of Americans that say the
Goodo or ATerribleo increases si | f
sufferadeclineinreputation.

A From2003 to 2007, seven in ten Americans said the reputation of corporate

America i s ANot Goodo or ATerri bl eo.
of corporate America is ANot Goododo or

A\ The Technology industry continuesto be the highestrated industry, butits

reputation declined along with six other industries.

A\ The Financial Services industry now shares the lowest industry ranking with

the Tobacco industry, with just 11% of the public giving positive ratings to
these two industries.

A\ The Automotive industry reported the largest decline in reputation ever

(-22% from 2007 to 2008).

A" The only industry which showed significantimprovementin reputation

from 2007 to 2008 was the Pharmaceut
ratings in the past 5 years (31% positive ratings).
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